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December 13, 2020
Justin Hall
1855 Place
550 S. Harrison Rd.
East Lansing, MI 48823

Dear Mr. Hall:
I hope you are in good spirits during this holiday season and having a good day. This has been a challenging year for everyone, and sports fans are no exception. Everyone wants to return to the normal times as we know it. Fans and alumni, including myself, are used to attending basketball and football games at the Breslin Center and Spartan Stadium at Michigan State University to support our Spartans. For each event, the MSU content creators launch a game on the LED boards of each venue called Spartan Shuffle but modified to fit the description of the sporting event we are attending. The intention of this letter, however, is an idea to reinstate this game to spectators but over social media to reignite the extension of entertainment that has been absent throughout the college sports year.
The increase of social media usage for sports fans has been the closest thing to attending sporting events. Sports fans have paid to have cardboard cutouts of themselves placed inside the Breslin Center and Spartan Stadium, but I do not believe it is enough. As of today, the MSU football and basketball Twitter accounts have over 864,000 followers combined which demonstrates loyalty. The athletic department should reward its followers for recognizing our support, loyalty, and dedication to their programs. Spectators keep their attention towards entertainment alive by checking their social media accounts instead of watching an uninteresting advertisement during timeouts. My idea is to include the miniature game, Spartan Shuffle, into the Twitter accounts of MSU football and basketball. For those who do not know or recall what Spartan Shuffle is, it is a miniature game where people are trying to locate a specific object, in this case either a basketball or football, before being enclosed under one of three football helmets or basketball shoes. The three objects are scrambled around with interchangeable speeds for approximately 15 seconds while the song ‘The Curly Shuffle’ is playing. It is followed by a five second pause for the audience to guess the location of the football or basketball before it is revealed. Once revealed, the responses will be in cheers from winners and groans from losers.
This is where my idea for social media comes in. During halftime of the football and basketball games, the social media team should construct a live poll during Spartan Shuffle on their social media pages to engage the audience – Michigan State alums and fans. Participants should be able to use their Twitter handle for the MSU social media team to record scores throughout the course of the regular season. Twitter is the most active social media tool due to its ability to allow people to live tweet during events and interact with other MSU fans resulting in computer-mediated communication (CMC) bondage. At the conclusion of the MSU football and basketball regular seasons, Michigan State’s social media team can post the three highest scores from Twitter users, announcer a date and time for each person to participate in a five question postseason trivia game like Jeopardy. The selected participants will receive a direct message from the MSU football or basketball team’s social media page requesting the following information:
· Name (first name required, last name optional)
· Verify their e-mail address associated with their Twitter account
· Must be following MSU football and/or basketball Twitter accounts
· Current city and state
· MSU affiliation status (current student, alumni class, fandom year)
The winner of the trivia will win a 15-minute virtual face-to-face interaction with a player of their choice from that sport, second place wins a $15 digital coupon for MSU’s Fanatics apparel website at www.shop.msuspartans.com, and third place wins a $10 digital coupon to the same website. Also, the winner will be contacted by the MSU football or basketball team’s social media page via e-mail requesting confirmation of the provided date and time to attend the zoom meeting with a player. If that person does not respond within 48 hours agreeing to the terms, the opportunity will be forfeited. Second and third place winners will be sent a MSU Fanatics coupon to their e-mail addresses. The best thing about social media platforms is there is no cost to users.
The reason for this proposal is to continue sports interaction through social media to sustain fan engagement and an opportunity for fans to showcase their MSU football and basketball sports knowledge and competitive nature that reside within participants to obtain the top prize. Commercials are a barrier between fan excitement and a buzzkill, however social media can assist as an extension to retain fan involvement like a moth to a flame. For sports fans, social media is an effective tool in keeping a strong connection with its fans. During these difficult times, social media not only serves as a hobby but as a social distancing instrument to keep the sports community connected to fulfill the void of face-to-face interaction until the pandemic is resolved. I would consider keeping this idea after the pandemic and possibly changing prizes to items such as an autographed football from MSU football coach Mel Tucker, an autographed basketball from MSU basketball coach Tom Izzo, a meet and greet with either coach, et cetera. With the idea of Spartan Shuffle, this could garner new Twitter users, followers, and participants to further capitalize on social media and sports fan interaction. This could be a groundbreaking idea that may be adopted by college athletic programs nationwide.
Please feel free to contact me and I would be glad to schedule a meeting with you to discuss this idea further. Thank you for your time and consideration. Go Green!

Sincerely,
Jerrell Nixon
Jerrell Nixon
Michigan State University Alumni
Class of 2008
Cell: (517) 507-1922
nixonje1@msu.edu
