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The Man & His Brand
	Throughout my time in the Master of Strategic Communication & Leadership, I have discussed my relationship with Michigan State University (MSU), my alma mater, in different forms regarding athletics – specifically basketball and football. My love for both sports and MSU are parallel to each other that I have always wanted an outlet to further express these feelings aside verbally. I never owned my own e-mail address until I was 14 years old as a high school freshman when I began the Intro to Computers course with my teacher Mr. Martin. Since, I have practiced my typing skills, discovered multiple social media platforms, and posted pictures yet these were for leisure. For the past 10 years, I have been a Twitter user where I live tweet or discuss MSU football and basketball because I have garnered a mass of followers who are fellow MSU alumni and fans who share my passion for the school and athletic programs. My username, @rell2tru, began at 14 years old at Sexton High School, my other alma mater, as a yahoo e-mail and has remained with me since because it represents my truth digitally and realistically. My tweets range from seriousness to sarcasm, but I always remember to have the common decency to tweet strategically and not recklessly. In today’s pandemic climate, social media is the gateway to escape reality to seek entertainment while social distancing which is why I would like to invite anyone – especially sports fans – to The World of @rell2tru.
Go Green! Go White!
	We should think about how things spread and why (Metts, 2019, para 17), but I found out how easy that is when you digitally align yourself with a passionate fanbase. I am part of the #MSUTwitter fanbase where MSU fans and alums tweet, retweet, quote retweet, like, and comment on one another’s tweet whether you are or are not following the Twitter user. The beauty of Twitter is you can see any reaction listed on your timeline from a specific tweet where you can react in any fashion to join the conversation. Each person in the MSU fanbase is unique and deserves to be heard – as Kelly states, “You need to be heard” (p. 16) to offer insights that others may not notice but understand the worldview of another within the fanbase to build a digital relationship. Several emotions arise during MSU football and basketball, but my intentions are to remain truthful with my tweets in a respectable manner although the envelope may be occasionally pushed. Some tweets I have composed in the past have included thoughts people may have thought but were too afraid to post and decided to react to my tweet in agreement. Twitter allows brevity in 280 characters or less for users to make a direct impact on a specific audience and in my case, #MSUTwitter is my focus year-round.
Verified Personalities
	Most verified accounts on social media are not locked, or “tweets protected” known on Twitter, because they are credible sources. For MSU football and basketball, there are a few media personalities that follow both programs closely such as Chris Solari of the Detroit Free Press and Graham Couch of the Lansing State Journal who follows me on Twitter. Last month, I quote retweeted Chris Solari’s tweet regarding the NBA Finals stating it would be the city of Lansing’s first NBA champion since 1988 when Magic Johnson won his fifth and final NBA title with the Los Angeles Lakers. He responded to my tweet stating I was correct, and it made me feel good by getting a response from someone considered important in local media. Though not MSU related, Graham Couch followed my account because he tweeted an “old school” photo of the Sexton Big Reds’ boys’ basketball team and my uncle was in the photo and prompted me to give him notice on Twitter, or a “shout out” that he is being noticed. Depending on responses, you may get noticed by the local media, but will it ever be enough in the long run? If it means to continue being myself, I hope so.
Platforms
	The two channels that are the most appropriate and effective for MSU football and basketball are Twitter and YouTube. Twitter has five main functions: your timeline, notifications, moments, messages and your profile (Kelly, p. 63) which allow you to be updated with any event in real time. Personally, Twitter is the most time sensitive social media I have seen that can garner many reactions from followers within minutes. YouTube, meanwhile, is effective because it allows people to view recaps of happenings of an event that occurred but viewed as a replay. If views reach a certain point for a specific game on YouTube, you will noticed views between five and seven digits. The only video of MSU football I posted on YouTube was of former Head Coach Mark Dantonio’s 110th career coaching win which is the most in school history. I recorded a four-minute video of a video package created by the MSU football videographers and, as of today, collected 1.7K views. In sports, matchups and milestones are not only big business for television networks, but for social media platforms such as Twitter and YouTube which parallel each other for a mutual cause: exposure.
Content Calendar
	I composed a tweet on July 25th that included a picture of the Spartan Stadium scoreboard from the stadium’s south parking lot seen here. I took the photo after my family and I’s annual summer walk through the W.J. Botanical Garden nearby and I wanted to share this photo on social media to express my eagerness for MSU football, and college football altogether, to return. The tweet resulted in two retweets, 93 likes, and a comment – including a like from current MSU Defensive Line Coach Ron Burton, who does not follow me. My assumption is half of the users that liked my tweet does follow me and somehow it went semi-viral around the #MSUTwitter community including 10,728 impressions and 667 total engagements of the tweet. This strategy has shown me that I am not alone in the anticipation of MSU football returning, a subtle text accompanying the photo with the right message, and digital comradery with people who we have never met. The college football season ended for MSU December 5th, 2020 with a 52-12 loss to Ohio State which ended a 2-5 campaign under Head Coach Mel Tucker’s first season (Solari, 2020). However, offseason acquisitions and transfers via the transfer portal and recruiting success have Spartan alums and fans, myself included, exciting for the future. We are still in a pandemic and some fans are hesitant to attend games regardless of people’s vaccination status, which is understandable, however the next best option is social media – Twitter to be exact – because everything is documented in real time, and it feeds our reality senses but compressed into a digital scope.
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