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Introduction
	My love for basketball began around the age of two when I spent time with my maternal grandmother. I have no idea how it occurred, but she was obsessed with the Detroit Pistons as she had posters and championship t-shirts she proudly donned. Obviously, children are sponges to their elders so her fandom and love for the game infected me to be a Piston fan today. The more I watched the National Basketball Association (NBA) on television, the more I played basketball at school during recess and, eventually, for my middle and high school teams. Different offensive and defensive skills were obtained from the NBA to my worldview to execute maneuvers that would put me in an advantage against opponents, however there was a problem. I did not have the size nor advanced skills to perform at the collegiate level, thus eliminating my chance of getting any recognition for a basketball scholarship. When I entered college, I went to a tryout for the Michigan State Men’s Basketball Team to earn a roster spot as a walk-on. The good news is that no one was selected during the tryout, but the bad news is I was rejected again. 
I ended up settling for intramural and pick-up basketball during and post-undergrad, but I felt disconnected from the league I grew up watching. In April 2011, I decided to join Twitter as several friends have discussed their experiences on that application and wanted to experiment on my own. The relative ease of using Twitter was astounding to me and discovering multiple accounts with the blue verified checkmarks solidified it was an official account along with information in their biography section. Currently, the Detroit Pistons’ Twitter page is the third Twitter account I began to “follow” along with the NBA’s Twitter page being the 10th Twitter page. Once I began to explore their pages, it was like opening Pandora’s box as it was everything I needed to reconnect and sustain my love for basketball through computer-mediated communication (CMC) and post my thoughts, coined tweets, and if I was alone or if there were others who also shared their love of the NBA like I do. Fortunately, we are never alone in anything we do and for me it was no exception. I may not be directly involved in the four major sports (NBA, NHL, NFL, and MLB), but I feel like I am by being a part of a major social media platform in Twitter with a decent follower count – minus the verified checkmark.
Background and Onward
	The NBA began life as the Basketball Association of America (BAA) in 1946 and played under that moniker for three years before, in 1949, merging with the National Basketball League (NBL) (NBA History, para 1). On August 3, 1949, the NBA was officially born, league representatives from the two leagues met at the BAA offices in New York’s Empire State Building to finalize the merger (History.com), and the new NBA was made up of 17 teams that represented both small towns and large cities across the country (History.com). Throughout the decades, many All-Stars, All-Star Games, All-Star, Most Valuable Player (MVP), NBA Finals MVP Awards, and Naismith Basketball Hall of Fame inductions have been cast and cemented in NBA history. Though nothing has changed from that format, the enhancement of technology has allowed social media to elevate the NBA to new heights with its content of authentic news and highlights or shared from credible NBA sources. Lipshultz discussed in his text, Social Media Communication, that “In social media, reading is an important behavior, but it is not the only behavior. Users process photographs, charts and other visual communication, such as video.  These stimuli are consumed and sometimes result in reactions” (p. 25). 
For example, the NBA Summer League was taking place at the Thomas & Mack Center in Las Vegas, Nevada from August 8-17 (NBA.com) where the newly drafted, undrafted, G-League, and international players play in the NBA Summer League for a team, regardless of draft status, to earn a spot on the team’s main roster. Cade Cunningham was drafted first overall by the Detroit Pistons and Jalen Green was drafted second by the Houston Rockets. On August 10th, the Pistons played the Rockets and sure enough, Twitter begins a buzz regarding the top two draft picks going head-to-head. On a particular play, the Pistons had possession and Cunningham has the ball but guarded by Green. From the left side of the court, Cunningham begins to dribble right with Green defending him but attempts to steal the ball. Cunningham immediately dribbles the ball behind his back from his right hand to his left causing him to separate himself from Green, attracting the “oohs” from the crowd, picks up his dribble, shoots and scores a three-point basket garnering more reactions from the crowd. The video is posted on the NBA Summer League’s Twitter page and the video tweet alone collected over two thousand likes, 421 retweets, 123 quote retweets, 29 comments, and over 900,000 views. A brand characteristic from this viral video is consistency of publishing NBA Summer League content regardless of a player’s status from the NBA Draft and documenting footage of a future NBA All-Star, All-Star MVP, MVP, NBA Finals MVP, and Naismith Basketball Hall of Famer. 
Another strength is the NBA Summer League’s video can be shared on multiple social media platforms outside of Twitter, sent as a direct message to other Twitter users, added as a bookmark (your personal Twitter library), and text message for those who do not use Twitter or any social media. An ethical issue, however, is when a fan (i.e., a Rockets fan) is defending Jalen Green in the comments section of the video by posting a response to a Pistons fan, “Jalen Green outplayed Cade and was more efficient” (@tsaiyan1, August 11). Jalen Green stat line includes 25 points, five rebounds, three assists, and a steal for the Rockets whereas Cade Cunningham posted 20 points, four rebounds, two assists, three steals and a block. Both players had four turnovers, however Houston won the game 111-91. Wins and losses are meaningless in Summer League as it is an audition process for NBA hopefuls that fans are excited to watch on basketball’s highest stage, however, highlights such as the “crossover” video are expected because it is social media’s nature to be broadcasted among the masses of basketball fans. Kelly explains, “The beauty of Twitter is that new content appears every second” (p. 66), which pacifies users’ urge for new or modified content. You can make an argument for those who spend substantial amounts of time on social media, in this case Twitter, that they want new content immediately and Twitter “fits the bill” due to its potent design.
Acknowledging Past and Present
A promise the NBA’s Twitter page separates itself from the rest of the Twitter pages related to the NBA is ensure its integrity of keeping its page strictly professional by posting player highlights and stats, photos, retweets of NBA and WNBA content, and birthday wishes for any NBA player. The NBA is a fraternity of players, coaches, referees, and personnel and the awareness their Twitter page displays is a way to pay homage and acknowledge its predecessors and incumbents. Social media tend to emphasize sharing more than disclosure (Lipshultz, p. 52) and I believe the NBA has done a good job doing so, however there is always room for improvement. A suggestion for the NBA to use digital media more effectively is to add additional and concise information regarding a player’s career. For example, when wishing a player a happy (age) birthday it would be neat to include a brief bio about them which would save viewers time from surfing to www.nba.com to discover that player’s bio. Thirty teams consisting of around 15 players per team come to 450 players (Dunk or Three), yet there are players in the league that have gone unnoticed due to lack of playing time. This also applies to players who were promoted from the G-League, but the point is they should be acknowledged for continuing to live their dream and improve their lifestyle. 
Another suggestion the NBA could use digital media effectively is asking two-part questions. An example would be to request assistance from a team’s social media team to ask that player to record themselves answering two specific questions. In addition, research should be done on that player that resembles the similarities to one or more Hall of Fame players that play the same position (guard, forward, or center). Once recorded, the player can submit the video as directed by the social media team in preparation for publishing on Twitter. Once published on the NBA Twitter account, it is likely the social media team from the player’s team will retweet the NBA Twitter’s video tweet onto its timeline for fan reactions.
Ethics and Conclusion
	While the NBA Twitter page has shown its continued efforts in solidarity and inclusion, outside sources are and have been less supportive of the NBA or its players. Social networks have introduced new communication questions about leadership, behavior and online social influence (Lipshultz, p. 46) and this includes the ill-advised use of one’s ethical code. A prime example of unethical behavior towards the NBA is Fox News host Laura Ingraham, who infamously and indirectly called these athletes “jocks” like they were in high school, to “shut up and dribble” because of their political beliefs were anti-conservative. In contrast, Ingraham defended Drew Brees’s comments about black NFL players kneeling during the national anthem stating, “He’s allowed to have an opinion.” The video tweet was captured on Twitter on June 4, 2020 and posted on the verified Twitter page of Complex Sports with an emoji face with a monocle indicating her remarks are viewed not only as conservative (obviously a conservative network) and racist towards two athletes who are the best in the world in their profession. One Twitter user tweeted, “What she meant to say is black athletes shouldn’t have an opinion” (@caslimmm99) which is correct by attempting to silence black athletes who, ironically, share the same rights as her. That video tweet has over 93,000 retweets, over 35,000 quote retweets, over 240,000 likes, and almost 10,000 comments – just days after the murder of George Floyd.
People use CMC for information about the world around them, relaxation, entertainment, excitement and as an escape from the stresses of daily life (Lipshultz, p. 54) however nothing was exciting about the repulsive comments made by Ingraham. It was ethical for whoever posted the video onto Twitter so Complex Sports (and probably others) could share this the unethical, ignorant, and closed-minded information presented by a person who is supposed to be a professional, especially in the media industry. Instead, Ingraham’s personal views clouded her judgment and thought she would be unscathed from her comments towards the athletes. Here’s the plot twist – the athletes Ingraham alluded to were not just any “jocks” as they were LeBron James and Kevin Durant – two of the world’s best NBA players. LeBron responded the same day (6/4/20) by quote retweeting Complex Sports, “If you still haven’t figured out why the protesting is going on. Why we’re acting as we are is because we are simply F-N tired of this treatment right here! Can we break it down for you any simpler than this right here???? (face palm emoji) And to my people don’t worry I won’t stop until I see CHANGE!!! #ShutUpAndDribbleThisPowerfulBlackManComingFullSteam (five dash symbol emojis)” My recommendation to anybody, media personality or not, is this: Do not provoke professional athletes as unethical actions towards them can or will result in unethical consequences – which reminds me, I highly recommend watching Untold: Malice at The Palace on Netflix regarding the worst brawl in NBA history.
Social media can be what you make it – powerful, exciting, liberating, cynical, judgmental, and opinionated – a few adjectives that come to mind. I am content with being a non-professional athlete because I am not subject to micromanagement of my own social media account nor scrutiny. I have not played basketball since early March 2020 due to the pandemic, but I still play the game because I love everything about it ranging from physical play to statistics. Sometimes I feel I can pull off a maneuver or two against opponents by watching the NBA which is still an evolving product. When success happens, I like to share my accomplishments on social media out of pride, but it keeps my fandom of basketball intact. I have also learned that basketball is more than a game, it is about responsibility and many life lessons that are taught and learned while observing and playing it. Basketball has been a passion of mine since childhood and I want to remain connected to it until I can connect no more. 
Journalism shifted from being largely one-way mass communication to participatory work that includes some user-generated content (UGC) (Lipshultz, p. 75), which is why I like to live-tweet sports and welcome others to express their reactions. Though I do not have a verified account, it does not mean I should post inappropriate items that are out of my true character. I am college educated hold myself to high standards to treat people the way they should in the citizenship of digital and reality. The NBA will always be around, however we will not as our time on this world is limited as we are on God’s watch. My grandmother departed Earth nearly six years ago, nonetheless she deserves credit for enriching my love for basketball and the Detroit Pistons. We attended our only game together in February 2015 at The Palace of Auburn Hills as the Pistons hosted the New York Knicks. I revert to that picture every time her death date arrives to remind myself how fortunate I was to have her. My knowledge and love for the NBA and basketball are in remembrance of her and always will be, therefore I am more than capable of being ready for “the big leagues” in any capacity. As a constituent of basketball, I remain hungry in anything I do to achieve the highest level of success as a citizen of digital media and reality.
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